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Executive Summary 

 

This report presents the steps taken to establish the visual identity and online presence for the 
PRECISE4Q project, as part of the project’s broader corporate identity and branding policy in months 
1-3. The most important achievements consist in the development of:  

 the project logo 

 deliverable and presentation templates 

 the PRECISE4Q factsheet 

 the official website (precise4q.eu) 

 the project Twitter account (@Precise4Q) 

 Online collaboration platforms 

The report also clarifies efforts undertaken to organize an online shared workspace for members of 
the consortium. 

http://precise4q.eu/
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1 Introduction and purpose of this deliverable 
 

This report describes efforts undertaken as part of Work Task 7.4 “Communication and outreach 
strategy and planning”.  
The project communication and outreach plan pursues four dissemination objectives:  

 DO1. Raise awareness 

 DO2. Engagement of key stakeholders 

 DO3 Scientific publications and conferences 

 DO4. Successful market launch 

The plan will be carried out via a multi-channel strategy: 

 CH1. Project website. 

 CH2. Scientific publications 

 CH3. Social media, press releases and media attention 

 CH4. Webinars, workshops, and conferences 

Task 7.4 will lead and coordinate internal and external dissemination activities and outreach to 
specific external stakeholders throughout the 48 months of the project.  
The objectives for months 1-3 consisted in the development of a corporate identity as part of the 
communication policy, for all future communication material. This includes a website for the project. 
Integral to PRECISE4Q’s corporate identity is its branding policy which has guided the design of the 
project logo, templates and project website. 



 

PRECISE4Q -   D7.3 Page 6 of 11 30/07/2018 

 

2 Branding 

2.1 Logo 

The PRECISE4Q logo has been developed and shared with all partners. It will be used in all 
promotional material related to the project, on- and offline. 

 

Figure 1: PRECISE4Q Logo 

2.2 Templates 

Three templates, for project deliverables, (MS Word) and presentations (MS Power Point) 
respectively have been developed and shared with project partners for use throughout the duration 
of the project. 

  

Figure 2: PRECISE4Q MS PowerPoint presentation template 

  



 

PRECISE4Q -   D7.3 Page 7 of 11 30/07/2018 

 

 

 

Figure 3: Concluding Slide PRECISE4Q MS PowerPoint presentation template 
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Figure 4: PRECISE4Q Title page of MS Word deliverable template 

2.3 Colour code and font 

PRECISE4Q templates make use of the following colour (RGB code), based on the project logo: 

 204, 205, 51  

The PRECISE4Q deliverable template uses Calibri as a font, while the PowerPoint templates uses both 
Calibri and Calibri Light. 

2.4 Factsheet 

A project factsheet condenses information about the scope and objectives of the project as well as 
contact and project team information into one page. It will be distributed using PRECISE4Q’s online 
media channels (website, Twitter) and at public events the project will attend. The factsheet will be 
updated accordingly, as work in the project progresses. 
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3 Online channels 

3.1 Project website 

The official PRECISE4Q project website has been launched in July 2018 and can be accessed at 
precise4q.eu. The website uses a responsive layout and has been built on Typo3, an open source 
content management system.  

 

Figure 5: PRECISE4Q.eu homepage 

The navigational structure of the website is as follows: 

 The homepage of the website features the full name of the project and a very short 
description.  

 Clicking the button labelled “What we do” redirects to the eponymous section of the website 
which offers a detailed summary of the scope of the project.  

 The lower half of the home page is reserved for shortcuts to the three most recent news 
items, to be displayed in columns. The website will be regularly updated with news which will 
be collected in a “News” section.  

 A section titled “Downloads” will serve as a repository of the project’s publishable output.  

 The “Who we are” section presents all consortium partners with links to their respective 
websites, using an accordion layout.  

 A Twitter button will be added in the upper left corner of the homepage, redirecting to the 
project’s official Twitter account. 

3.2 Social media 

3.2.1 Twitter 

The PRECISE4Q Twitter Account has been active since June 2018. Publishing news on the project 
website will be accompanied by corresponding tweets on twitter. Through Twitter, the project can 
reach out directly to the larger stroke research and patient community, in particular to networks 
such as the Stroke Alliance for Europe (@StrokeEurope) as well as the various official channels of the 
European Commission (e.g. @eHealth_EU) which will serve as multipliers for disseminating and 
communicating project results.  

 

http://precise4q.eu/
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Figure 6: PRECISE4Q Twitter account 

3.2.2 Future plans 

The consortium considers setting up a LinkedIN account and a ResearchGate profile for the project, 
once the first results emerge. Next to this, a biannual newsletter will be circulated showcasing 
project results. 

3.3 Online collaboration platform 

3.3.1 Shared workspace 

PRECISE4Q consortium recognises the importance of effective communication between consortium 
members. This is facilitated by online shared workspaces. The Project Coordinator will provide the 
workspace, with access being restricted to the consortium members only to avoid broadcasting of 
the sensitive data and interim results. Solutions currently being considered for this include Dropbox, 
box, ownCloud or Nextcloud. For the time being, project partners are able to connect via a Dropbox 
account where project documents can already easily be made available to all those concerned. 

3.3.2 Telephone Conferencing via GoTo-Meeting 

Technical meetings and telephone or video conferences will be held involving all relevant partners. 
For this purpose, a project-wide license for the webinar and teleconferencing platform GoTo-
Meeting was acquired. Online meetings via the GoToMeeting platform will be scheduled to take 
place once a month for the Project Executive Committee (PEC) and on demand for the various work 
packages and tasks and throughout the project lifetime. To avoid double booking, GoToMeeting 
invitations include a Google calendar created for the project, which partners have subscribed to. 

An extensive introduction was presented to all partners during the kick off meeting: 
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Figure 7: Partner Presentation of GoTo-Meeting Facility 


